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Essay from the year 2009 in the subject Communications - Public Relations, Advertising, Marketing, Social
Media, grade: A, Ohio University (E.W. Scripps School of Journalism), course: International and
Crosscultural Advertising, language: English, abstract: What started as one of the biggest and most
expensive campaigns in the German automobile industry, almost ended in a disaster for the company. The
result was the biggest crisis, a German automobile company had ever faced.
Mercedes-Benz is a high-class automobile company. Its products stand for luxury, reliability and
dependability. But high-class cars are expensive and only affordable for the richer part of society. To keep
pace with the fast developing automobile industry all over the world, Mercedes-Benz decided to invent car
that reunites all three values, the company embraces. This car – the Mercedes-Benz A-Class – should have
another important feature: It is affordable for the middle class.
With this car, Mercedes was approaching a new market segment and therefore new target audiences. A
campaign, that fits the new car in the overall Mercedes image, was crucial. In May 1996 Mercedes Benz
started its huge advertising campaign – almost one and a half years prior to the official product launch on
October 18th 1997. More than 100 million Euro will this launching campaign cost the company. Despite that
the campaign only ran in the European market, the Mercedes-Benz brand and this specific campaign caught
international attention. Newspapers from all over the world accompanied the A-Class until its official launch.
These newspapers were also there, when the crisis occurred, that almost harmed the company on a long-term
basis.
Right after the launch, the car, that was supposed to be innovative, reliable and safe, failed in the so called
“moose-test”. After almost two years of positive media coverage, a flood of criticism followed. Due to the
high level of awareness for the car, the public was now also aware of the safety issues the Mercedes A-Class
had. What followed was another campaign. The goals were to safe the image of the company, to deal with
the crisis and to re-launch the A-Class half a year later.
The campaign analysis explains why Mercedes had to take the approach and step into the market segment of
small cars. In addition, the launching campaign and its four phases: Big Bang, New Perspectives, New
Choices, and New Experiences, will be explained in detail. The second part will cover the crisis that
occurred after the launch of the A-Class and the re-launch in 1998. Finally, the analysis will show whether
this incident harmed the image of the company on a long-term basis, and how advertising influenced this
development.
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From reader reviews:

Teresa Sullivan:

The book Mercedes Benz - How A Great Campaign Can Almost Kill A Company has a lot associated with
on it. So when you check out this book you can get a lot of profit. The book was authored by the very famous
author. The author makes some research previous to write this book. This book very easy to read you may
get the point easily after looking over this book.

Francisco London:

Don't be worry should you be afraid that this book will probably filled the space in your house, you may
have it in e-book approach, more simple and reachable. That Mercedes Benz - How A Great Campaign Can
Almost Kill A Company can give you a lot of friends because by you looking at this one book you have
thing that they don't and make you more like an interesting person. That book can be one of one step for you
to get success. This e-book offer you information that maybe your friend doesn't know, by knowing more
than some other make you to be great folks. So , why hesitate? We need to have Mercedes Benz - How A
Great Campaign Can Almost Kill A Company.

Timothy Williams:

As we know that book is essential thing to add our understanding for everything. By a guide we can know
everything we want. A book is a set of written, printed, illustrated or perhaps blank sheet. Every year was
exactly added. This reserve Mercedes Benz - How A Great Campaign Can Almost Kill A Company was
filled with regards to science. Spend your spare time to add your knowledge about your scientific research
competence. Some people has various feel when they reading a new book. If you know how big advantage of
a book, you can experience enjoy to read a reserve. In the modern era like right now, many ways to get book
which you wanted.

Joel Padilla:

That guide can make you to feel relax. This book Mercedes Benz - How A Great Campaign Can Almost Kill
A Company was bright colored and of course has pictures on the website. As we know that book Mercedes
Benz - How A Great Campaign Can Almost Kill A Company has many kinds or genre. Start from kids until
teens. For example Naruto or Private investigator Conan you can read and think that you are the character on
there. So , not at all of book tend to be make you bored, any it makes you feel happy, fun and unwind. Try to
choose the best book for you personally and try to like reading that will.
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