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1.1. Problemstellung

„Über den Erfolg von Marken außerhalb des Netzes gibt es ziemlich viel Wissen. Über den Erfolg von
Marken innerhalb des Netzes gibt es viel Glauben“(1)
Das Internet hat in der heutigen Zeit eine große Bedeutung erlangt, die weiterhin wachsen wird. Inzwischen
existieren weltweit ca. eine Milliarde Seiten. Innerhalb von nur fünf Jahren ist es zum Massenmedium
geworden, welches in Deutschland mittlerweile von über 17 Millionen und weltweit von über 300 Millionen
Menschen
genutzt wird(2) und das mit steigender Tendenz. Damit gewinnt das Internet als strategisches Instrument
zum Aufbau von Marken zunehmende Bedeutung. Im Zuge seiner rasanten Verbreitung eröffnen sich völlig
neue Kommunikationswege und in Verbindung damit auch neue Geschäftsmodelle. Für viele Unternehmen
und Märkte haben sich dadurch die Rahmenbedingungen grundlegend geändert. Nicht nur für Startup Firmen
und Visionäre eröffnet das Internet völlig neue Dimensionen. Im sogenannten E-Commerce werden neue
Marken geboren, die sogenannten E-Brands oder auch Cyberbrands. Diese Marken stehen für verschiedene
Business Modelle, die ausschließlich über das Internet abgewickelt werden. Der Aufbau von E-Brands steckt
noch in den Kinderschuhen. Leider werden gerade hier die Grundregeln erfolgreicher Markenpolitik häufig
missachtet. Ziel der vorliegenden Arbeit ist es, Wege aufzuzeigen, die es ermöglichen Marken erfolgreich im
Internet aufzubauen.
[...]
_____
1 Pixelpark, Brandmark-Monitor, 1999, S.3.
2 Vgl. Nua Internet Surveys, Europa, 2000 und Nutzerzahlen, 2000.
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From reader reviews:

Harold McDonough:

Have you spare time for a day? What do you do when you have a lot more or little spare time? That's why,
you can choose the suitable activity with regard to spend your time. Any person spent their spare time to take
a go walking, shopping, or went to the particular Mall. How about open as well as read a book entitled
Markenaufbau im E-Commerce (German Edition)? Maybe it is being best activity for you. You know beside
you can spend your time along with your favorite's book, you can smarter than before. Do you agree with it
is opinion or you have various other opinion?

John Harrison:

What do you ponder on book? It is just for students as they are still students or the item for all people in the
world, exactly what the best subject for that? Only you can be answered for that query above. Every person
has various personality and hobby for every other. Don't to be pressured someone or something that they
don't need do that. You must know how great as well as important the book Markenaufbau im E-Commerce
(German Edition). All type of book would you see on many sources. You can look for the internet options or
other social media.

Jillian Diaz:

Your reading sixth sense will not betray an individual, why because this Markenaufbau im E-Commerce
(German Edition) guide written by well-known writer who knows well how to make book that can be
understand by anyone who all read the book. Written within good manner for you, still dripping wet every
ideas and publishing skill only for eliminate your own personal hunger then you still doubt Markenaufbau im
E-Commerce (German Edition) as good book not simply by the cover but also through the content. This is
one guide that can break don't assess book by its cover, so do you still needing yet another sixth sense to pick
that!? Oh come on your reading sixth sense already alerted you so why you have to listening to yet another
sixth sense.

Beth Sanders:

As a scholar exactly feel bored for you to reading. If their teacher questioned them to go to the library or
even make summary for some reserve, they are complained. Just little students that has reading's spirit or real
their hobby. They just do what the professor want, like asked to go to the library. They go to generally there
but nothing reading very seriously. Any students feel that studying is not important, boring in addition to
can't see colorful images on there. Yeah, it is to get complicated. Book is very important to suit your needs.
As we know that on this era, many ways to get whatever we want. Likewise word says, ways to reach
Chinese's country. Therefore , this Markenaufbau im E-Commerce (German Edition) can make you really
feel more interested to read.
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