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The Legends in Consumer Behavior series captures the essence of the most important contributions made in the field of consumer
behavior in the past several decades. It reproduces the seminal works of the legends in the field, which are supplemented by
interviews of these legends as well as by the opinions of other scholars about their work.

 
The series comprises various sets, each focusing on the multiple ways in which a legend has contributed to the field. This first set in
the series, consisting of 10 volumes, is a tribute to Russell W. Belk. Belk is one of the most prolific contemporary consumer behavior
and marketing scholars. He authored one of the seminal papers in marketing field, “Possessions and the Extended Self.”

 
Russell W. Belk is the Kraft Foods Canada Chair in Marketing at the Schulich School of Business at York University in Toronto.
His research involves the meanings of possessions, collecting, gift-giving, sharing and materialism and his work is often cultural,
visual, qualitative, and interpretive. He is the co-founder of the Association for Consumer Research Film Festival and has over 550
publications. He is currently on the editorial boards of 20 journals and is Associate Editor of the Journal of Consumer Research. He
is past president of the Association for Consumer Research and the International Association of Marketing and Development, and is
a fellow in the Association for Consumer Research and the American Psychological Association. He has received the Paul D.
Converse Award, two Fulbright Fellowships, Society of Marketing Advances Distinguished Marketing Scholar Award, and honorary
professorships on four continents. In 2005 he received the Sheth Foundation/Journal of Consumer Research Award for Long Term
Contribution to Consumer Research. Besides York, he has also taught at the University of Utah, University of Illinois, Temple
University, Claremont Graduate University, and universities in Eastern and Western Europe, Asia, Africa, New Zealand, and
Australia.

 
The series is edited by Jagdish N. Sheth, who is the Charles H. Kellstadt Professor of Marketing in the Goizueta Business School at
Emory University, U.S.A. He is Past President of the Association for Consumer Research (ACR), as well as Division 23 (Consumer
Psychology) of the American Psychological Association.  He is also a Fellow of APA.  Professor Sheth is the co-author of the
Howard-Sheth Theory of Buyer Behavior, a classic in consumer behavior published in 1969.

 
This set includes:

Volume I: Early Work: Situations, Symbolism, and Critiquing the Dominant Paradigm 
Editor: Hope Jensen Schau
 
Volume 2: An Alternative Approach: Re-enchanting Consumption 
Editor: John F Sherry, Jr.

Volume 3: Materialism and Consumer Culture: Questioning What Matters in Life
Editor: Güliz Ger 

Volume 4: Consumer Sense of Self and Identity 
Editor: John W Schouten 

Volume 5: Historical and Cultural Approaches to Consumption 
Editor: Janeen Arnold Costa and Gary J Bamossy 

Volume 6: Globalism and Consumption 
Editor: Samuel K Bonsu 

Volume 7: Gift-giving, Sharing, and Consumption Holidays
Editor: Cele Otnes 

Volume 8: Collecting, Luxury, and the Production of Consumer Desire
Editor: Søren Askegaard 

Volume 9: Discipline and Liberation in Consumption 
Editor: Craig J Thompson 



Volume 10: Magic and Religion in Consumption Practices
Editor: Robert V Kozinets
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From reader reviews:

Mark Armstrong:

Have you spare time for a day? What do you do when you have considerably more or little spare time? Sure,
you can choose the suitable activity for spend your time. Any person spent all their spare time to take a
move, shopping, or went to typically the Mall. How about open or maybe read a book called Legends in
Consumer Behavior: Russell W. Belk? Maybe it is to be best activity for you. You recognize beside you can
spend your time with the favorite's book, you can more intelligent than before. Do you agree with it has the
opinion or you have some other opinion?

Ray Ellis:

Reading a e-book tends to be new life style on this era globalization. With looking at you can get a lot of
information that may give you benefit in your life. Having book everyone in this world may share their idea.
Publications can also inspire a lot of people. A great deal of author can inspire their particular reader with
their story or maybe their experience. Not only the storyplot that share in the books. But also they write
about advantage about something that you need example of this. How to get the good score toefl, or how to
teach your sons or daughters, there are many kinds of book which exist now. The authors on this planet
always try to improve their expertise in writing, they also doing some exploration before they write to the
book. One of them is this Legends in Consumer Behavior: Russell W. Belk.

Jacob Hill:

People live in this new time of lifestyle always try and and must have the free time or they will get great deal
of stress from both daily life and work. So , whenever we ask do people have free time, we will say
absolutely without a doubt. People is human not really a huge robot. Then we ask again, what kind of
activity do you have when the spare time coming to you of course your answer can unlimited right. Then do
you try this one, reading textbooks. It can be your alternative in spending your spare time, often the book you
have read is Legends in Consumer Behavior: Russell W. Belk.

Russell Pittman:

As a student exactly feel bored to be able to reading. If their teacher asked them to go to the library as well as
to make summary for some publication, they are complained. Just tiny students that has reading's soul or real
their hobby. They just do what the professor want, like asked to the library. They go to generally there but
nothing reading critically. Any students feel that examining is not important, boring and also can't see
colorful pictures on there. Yeah, it is being complicated. Book is very important in your case. As we know
that on this age, many ways to get whatever we want. Likewise word says, ways to reach Chinese's country.
Therefore this Legends in Consumer Behavior: Russell W. Belk can make you experience more interested to
read.
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